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Who Is Performics?

A Global Performance Marketing Network
built for the relentless pursuit of results

PLANNING & PERFORMANCE PERFORMANCE ANALYTICS & PERFORMANCE
INSIGHTS CONTENT MEDIA TECHNOLOGY CONSULTING
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Our Global Footprint
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Our Evolution Since 1998

1998 2003 2009 2042

Performics New SEO practice Publicis Groupe acquires Acquired Resultrix Biddable Media
Scale & Efficiency

founded Top 3 OneSearch is born Performics - Launched social as part of global
Affiliate Program media & performance display expansion strategy
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l l l l Content &
Optimizatio

2001 2004-08 2011 2014 & Platorm

Integration

Search Advertising Acquired by Global expansion, Acquired AKM3,
performance DoubleClick, 3 Centers: Chicago, enhancing global
programs offered then Google London, Singapore capabilities
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What is Performance Content?

Planning Design  Optimization  Distribution Analysis  Testing
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Pages Video Social Email Sites Ads
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Reviews Locations Apps
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We Deliver Results

83% LIFT » Landing Pages 1,377% LIFT » SEO Strategy & Tech

/ Experiences aligned with
specific products, gender
or sales promotions
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Significant keyword ranking
improvements resulting in
new to file customer growth
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WE KEEP RIDERS RIDING.

Riders Who Switched to Allstate Saved an Average of 46%

Protection Is

RIDER  Our Priority
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FREE SHIPPING EVERY DAY Iiummiin s,
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Dynamic Content
Experiences that contain
elements that change based
on keywords or location

GET YOUR
DISCS + DIGITAL
100

IGN UP FOR A FREE MONTH OF MOVIES
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Understanding Your Competition

«  Start with your known competitive set and the Google SERP

Go gle promote my business online S H

Web Videos News Shopping Images More = Search tools

7 Ways To Promote Your Business Online For Free | OPEN F...
www.openforum.com/...(7-ways-to-promote-your-business... ~ OPEN Forum ~
My Account ... Products & Services; Credit Cards - Small Business Credit Cards -
Corporate Cards - Prepaid Cards - Savings Accounts ... All users of our online semvices
subject to Privacy Statement and agree to be bound by Terms of Service.

Free Web Design Services

offer newsitenome.com/smallbusiness ~
for Small Businesses. We'll create

a lead generation web site for youl

33 Free Places To Promote Your Website Online - WIX.com

www.wix.com/.../33-free-places-to-promote-your-website-onlin... = Wix.com - Business Promotion
Jun 23, 2014 - Whether you've already taken your business online or still loeking for a wWww cidewalk com/ =
.... i need to advertise my website and need strong promotion so that no ... (866) 775-2393
Win an Amazing Trip for 2 to ... - Promote Your Site - Write a Title that Google Wil .. Become A Household Name In Your
Town, Start A Free 7 Day Trial Now!

5 (Almost) Free Ways to Promote Yourself or Your Company ... What does
www.inc.com/.../5-almost-free-ways-to-promote-yourself-or-your-co... * Inc. = Build an Online Business
Oct 9, 2014 - 5 (Almost) Free Ways to Promote Yourself or Your Company Online ... www_sparkpay.com/free-trial ~ th|S te” us?
Don't think there's a subreddit for you or your business? | highly doubt ... Easy, Flexible, Powerful Ecommerce!

. h 150+ Features - 14 Day Free Trial.

@b”g tedge How to Use the Internet to Promote Your Business - 11 Easy ...

www.wikihow.com » . » Business » Marketing = wikiHow ~ Advertise on Groupon
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Sizing Up Your Content

« Compare competitors landing pages and content assets

bing ads
b bing

r smartphone

Manage c?ﬁﬁa:gns

S’

Solutions

Yahoo offers ax e of advertising solutions,

All the right people
More than 1.4 bilon people use Facebox

o Search Premium Native Video Audience
MEET THE TREE HOUSEBRUTHERS '+

o
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Content Cross Reference

B® Microsoft

Microsoft SMB Blog

Featuring business and technology insights from Cindy Bates

5 Things You Need to Do to
Take Your Business
Paperless

Where to find IT ad|
your busines:

Read maore

b> bing ads

Insights v

Cas

Communications company gains
greater reach and retums
Case study

Find out how th ised Bing Ads

features

More >

b bing ads

Howtow Soltions~  Insights~  Blog~ Partner

Getting started

New customer?

1. Everyone loves 3 shortcut

2 Well show you around
Take a £3 quick video tour to get famiiac with
Bing Ads.
2 Make 3 few adjustments
Different search engines, different searchers. Malke sure your
imported campaigns are optimized for Bing Ads.

Agency earns company client
1002% return on investment
Case study

Marketing andie company get

i increase revenue.

No need to recreate what you've aiready done,
IMpOet your existing CAMPSIGNS How.

Mysccount~  Contactus  United States - &N «

marketing

i schvertrung works
when customers click your 3d.

2. Customers? Yes, .
Now, get those ads in front of customers. Set
keywords and bids.

3, Choose your
What do you want to 3

complish with your money? You can spend

alittle or a lot. it's your decision and Bing Ads lets you set 3 budget
and helps you stick to it

h engine marketing
t your web

facebook for business

CREATEPAGE CREATEAD GETHELP

Marketing on Facebook  Pages Ads  Success Stories L

VHow  News Q

Real businesses. Real results.

Find Stories

By BusinessSize~ | By Goal +

Byindustry+ | | ByProduct~ | ByRegion~

Life Mastery Institute

Mastering return on Bringing pet owners an

facebook for business

A tasteful laun
nvestment

Marketing on Facebook Pages Ads SuccessStories LearnHow News

Agency increases sales leads
through keyword research

Case study
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Facebook n How > Choose Your Ad Au

contens Choose Your Ad Audience

Facebook Ad basics

How much do Facebook
Ads cost?

Your Facebook Ads Bill

Choose Your Ad Audience

Ad eting
Know

Create a Custom Audience

K1 TUTORIAL

Track Actions on Your
Website

Remarket to Website
Visitors

Find People Similar to
Your Customers

Wik Vs Fitabiook Ad Whan you create a Facebook ad, you can choosa the audience that should soa it.

CREATEPAGE  CREATE AD

GET HELP

Q




Bridge the Gap

 Plan to address the content gaps from what a SERP analysis tells us
and what our known competitors are telling us:

— Informative, educational content is winning in Google

— Our competitors feature up to date case studies, success stories,
and education and informative material on their sites

—  Our competitors are not highly optimized for the right keywords,
which gives us an opportunity to win
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Key Optimization & Relevancy Elements

* Once content gaps are filled, focus on key optimization elements

<, <, <,

Visibility Relevancy Conversions
Title tags, links, Tone of voice, Design of pages
use of keywords in simplicity of and ease of use,
the copy, etc. message. clear next steps.
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Takeaway: Your Content Success Framework

® ® ®

Value Proposition Impact Clarity & Focus
Why you and not Is this the right Why should the user Are next steps clearly
someone else? message at the right take immediate explained?
time? action?

®

Interface Simplicity Credibility
Does design help or Are next steps easy Can | trust this brand,
hurt the process? or unnecessarily product, or service?

difficult?
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Thank You!

Brad Beiter
Vice President, Performance Content
Performics

brad.beiter@performics.com

312-739-0391
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