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Problem

We all know we are supposed to create great content, we are 

supposed to garner only organic links from that content, but it is 

easier said than done. 

In this session we will explore the content methodology, strategy, 

execution and promotion that is the lifeblood of great SEO.
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Key Points

What content tactics are working, what to avoid, and what is the next big thing

Why it is important to deliver content that caters to different audience 

personas

How to leverage BrightEdge technology to gain insights on our audience
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We will use our client, Zenni Optical, as a case study to demonstrate 

what techniques have worked and creative ideas that have been tested.
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What Worked For Zenni Optical

Since 2011, as the digital agency of record for Zenni, we have grown revenue over 500% to their position as #1 optical 

retailer online. We’ve been able to accomplish this by focusing on these key points of their strategy. 
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What Worked For Zenni Optical

Zenni Optical re-mapped which keywords 

were being targeted for all of the main 

pages on the site.

Zenni made sure to optimize all of the 

critical elements on the page for those 

terms (i.e. title tag, meta description, copy, 

etc.). Simultaneously, Zenni started 

implementing internal linking throughout the 

site.
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Optimizing The Basics



@brightedge #share15

What Worked For Zenni Optical

The BrightEdge Content Analysis tool

can locate semantically related topics to 

include on the page to address content 

gaps, increase content relevance, and 

determine keyword priority for each page 

on the site. 
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Content Analysis
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What Worked For Zenni Optical

The goal is to produce excellent content that readers will love, find useful, and share…Google will love it too!
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Great Links From Engaging Content



@brightedge #share15

What Worked For Zenni Optical

Insert 
Speaker 

Logo

Great Links From Engaging Content



@brightedge #share15

What Worked For Zenni Optical

Insert 
Speaker 

Logo

Great Links From Engaging Content
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Infographics

Infographics are still a very effective way to generate a 

diverse range of inbound links, promote your brand, 

and drive referral traffic. But an infographic should not 

be used for SEO value and should only be created for 

sharing valuable and relevant information. Infographics

should be at least one of the following:

Educational

Memorable

Humorous

Controversial

Newsworthy
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What Worked For Zenni Optical
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What Worked For Zenni Optical
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Real & Good Blog Posts

When you create great content consistently, people 

will naturally cite, recommend, share, link, tweet, 

and send links to your post. 

When posting on your site we recommend that blog 

posts:

Include Post Author’s Name & Date

Include Sharing Widgets

Have A Minimum of 350 words

Include engaging imagery 
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What Worked For Zenni Optical

Video content is extremely powerful when done right. The goal is to develop videos that will go viral and produce 

better results than any commercial would.
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Video Content
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What Worked For Zenni Optical

Supporting the community with a scholarship or contest can help generate valuable .edu or .org links.
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Cause Marketing
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What Worked For Zenni Optical
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Repurposing Offline Press

Build upon content that has worked in the past. Identify any gaps in that high quality content and proceed to fill them 

with new content. This not only ensures that you get interest from your customer base, but also that you get high quality 

content - a clear indicator to Google that these links are natural.

Magazine Coverage

Events

TV Appearances

Community Involvement

Hot Topics & Trending Info

We Suggest Promoting:
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What Worked For Zenni Optical
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What Worked For Zenni Optical

If a link is very high quality and includes great shareable content, that is a win-win. If you need to pay for this content, 

then you need to consider the value. If you decide it is worth paying for, strictly from a marketing or branding perspective,

then we suggest doing it and NoFollowing the link. You cannot pay for a link and gain link value from it.
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Getting High Quality Links

“Clear disclosure of sponsorship is critical, and that includes 

disclosure for search engines. If link in a paid post would affect 

search engines, that link should not pass PageRank (e.g. by using 

the NoFollow attribute). Google — and other search engines — do 

take action which can include demoting sites that sell links that pass 

PageRank, for example.”

-Matt Cutts

Head Of Google’s Webspam Team
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What Worked For Zenni Optical

Wpromote continuously monitors Zenni Optical’s link profile to ensure they are not receiving any harmful links. While we hope 

competitors aren’t sabotaging their profile and negative SEO isn’t happening, you would never know unless you checked, and 

it is better to be safe than sorry. A very important part of ongoing SEO: “link pruning.”
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Continuously Monitoring Your Backlink Portfolio

BrightEdge tools allow you to monitor your 
Backlink Distribution by PageRank Quality 

and Backlink Statistics and Historical 
Trends!
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What Worked For Zenni Optical

Once we finish targeting all of the low hanging fruit Wpromote utilizes BrightEdge’s Data Cube to determine new keywords 

to target and optimize on the site. 
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New Keyword Optimization
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What Worked For Zenni Optical
Through Wpromote’s targeted content strategy for Zenni we were able to increase their Organic Traffic YoY by over 1 

Million Sessions and doubled their Keyword Rankings on Page 1, including 6X more #1 ranking keywords.

Insert 
Speaker 

Logo

YoY Organic Results
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Practical Takeaways

Insert 
Speaker 

Logo

Create “Content for Humans,” not for Google.

Link building is integral, but think through the perspective of the user.

Rich content — video in particular — is extremely powerful in sharing, 

engagement, and SEO.

Leverage the ecosystem you are already a part of.

Monitor your backlink profile and health.

Summary


