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About Best Western

• Over 4,000 hotels and resorts globally

• Over 2,000 properties in North America

• All hotels are independently owned and operated
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A Problem to Solve

• Browsers vs. Buyers

• A Story to Tell
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Solution – Individual Property Websites 

• Extensions of bestwestern.com

• Responsive design for all devices

• Expanded and enriched content

• 2,056 property sites activated over 4 months
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BrightEdge and Adobe and Best Western
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Sites Designed With One Objective: $$$

• Domain names

• Page titles

• Linking and navigation

• Image captions

• Consumer-centric amenities

• Reinforcing links to bw.com

• Social links
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Results

• Over $400k gross revenue

• No paid marketing or promotion

• Increases in page rank and 

share of voice
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Lessons Learned

• One path does not suit all

• Freedom within a framework

• Observe, test, repeat



@brightedge #share15

Practical Takeaways

• Quantity of content takes second string to quality of content

• Align content with what the user wants/needs

• Leave no stone unturned


